Jay Byrne

Jay Byrne is president of v-Fluence Interactive, Inc. (v-Fluence a strategic communication and research
agency providing public affairs support to some of the largest multi-national corporations, leading
academic institutions, respected nongovernmental organizations and government agencies across the
globe). Mr. Byrne has more than 25 years of experience in public affairs and issues management.

Mr. Byrne is the former director of corporate communications for Monsanto where he led
biotechnology acceptance communications, media relations, employee communications and research
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